[bookmark: _Hlk67492194]Request for Proposals (RfP) on Visibility Actions for Fellowship Scheme supporting Albania towards the EU Process

Scope of the Services: 
In the framework of the promotion and visibility of the EU Fellowship Scheme we are requiring for a Creative Company to develop audio- visual, informative and creative content such as high-quality narrative spots, infographics, institutional video interviews, compelling and attractive content, to showcase the EU Fellowship Scheme in a multidimensional level, to show the need of engaging the Albanian Diaspora members in the EU integration process, as well as some  results of engaging the first 35 members of Albanian Diaspora. 

Objectives:
In the framework of the promotional campaign for EU Fellowship Scheme, IOM Albania Diaspora Programme requires a service creative company for: 

1. Video Campaign: 
1.1. Narrative 30 second spot on EU Fellowship, by 22 November 2021
1.2. Short Institutional Statement video including infographics, by 22 November 2021 
1.3. Mixed Media Plan for the promotion of Video Campaign on Digital Media, from 1 - 20 December 2021.
 Note: The coverage footage of the product 1.1 will be also used in the 1.2. (Statement video including infographics). 

2. Conceptualize, organize and support with the closure event of the Diaspora Programme, to potentially be held between October and 20 December 2021 (TBD) 

The main messages of the campaign: 
· The potential of Albanian Diaspora to contribute to the EU approximation process of Albania; 
· The Albanian Diaspora Expertise are significantly supporting the Albanian Governmental Institutions in the proccess of EU Approximation; 
· The EU Fellowship Scheme has been successful and could be considered a best practise to be replicated in future in other different areas where the highly skilled diaspora members can be engaged and contribute, especially in the process of Albania to enter in EU;
· The Diaspora Programme has contributed to an increased engagement of highly skilled Albanian Diaspora members and to the approximation process of Albania to EU; 
· The Italian Government is supporting Albania in the EU approximation Process;  
· [bookmark: _GoBack]The awareness and trust for the Diaspora Programme, IOM Albania, Italian Agency for Development Cooperation (AICS), and government institutional partners should be recognized. 


The targeted audience of EU fellowship Camping 
Through the media campaign we want to reach the international community and stakeholders who are responsible for Albania integration to EU such as EU structures, donors focused on migration and diaspora, governments in the countries with the presence of Albanian Diaspora as well as the Government of Albania institutions responsible for the integration process of Albania to EU. A very important target audience are the highly skilled Diaspora members in EU and non-EU countries that could potentially support future similar fellowship schemes for Albania EU integration.  Through the media plan on digital media, it should be reached at least 200,000 key stakeholders and diaspora members, from the above target audience, age 30 - 67, ensuring gender balance. 

Note: The creative companies are required to propose concept ideas for several requirement as detailed in the Terms of References. 

Note: The service provider is expected to start the service agreement with IOM potentially on 1 October 2021. 
